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=
AN

ol B 0 S N RS AR A i I fE Y B R T (ambivalent
attitudes ) o DU Ry » — 7 10 7 i 3 A (TR fige i SR EaL otk 7 K=
55— 77 I W7 Tl A o M B L/ NG ISR - [l BRI EE R —
HHAAEER LR B ES TREE BN ENER < NREHEE

(irritated) 5 {H55—J51H » B Bl EES HERE—SEHN

P A A o BB G el R RE L & R ANH 1A (cognitive ) B RY 1 7]
(affective ; Breckler & Wiggins, 1989 ; Eagly & Chaiken, 1993 ) - gtz
BRI EE B BEE Y N 22 /% (intra-attitudinal structure ) 1i7 JIf i€ 2
IEFAEBE - IR BIRRE o By 28 R0 T s A B G AL A > SO ZIR2A
( Breckler, 1984 ; Breckler & Wiggins, 1989) ; {Hth AR HE R
28+ BB A SR 170 B R I e A FRp R b R R IE (R Bl % o T ELAT AR
AREERGRE FERT ST - AP 50 T E S5 W A 175 Tl I [0 1y B8 8 B 30 R
I A HYREJE B &R IR — B IR - & AP ST S Y A 15 IR =
Y R B8 BB R T e Y B PR R RE R I — S0y - Rl 3 SEh SR W A B I
(ambivalence ) HYJEiHI (Lavine, Thomsen, Zanna, & Borgida, 1998)
WEEETE BRI T EE, (intercomponent ambivalence ; Maio, Esses, &
Bell, 2000) - AWFFELLMERERARSS f T 5 - IROGERIERH N ES -
TEERE A (B - RS REEE) BEismm (f): SR AEERA
HiE) AVRHE A —E0F - FHESTEACEERYEA] -

HESEEMS  HEEHERS S ZIEBELRE L HIESE
ARV HE A E SR (ad avoidance ) HHE2 o $HEAEILEG - &
ERELEERT AR | FEANRATESEE - BRARETEE
BEEPENE - BRI EITI NS RIS FEERE S - — BESWR -
RUEEARBUREA: - b TR T RAh - B ERAYE &t n] A R e i 2K
BlE EREEEITR HES TR EATEE - — KNS
H—E LR EEE R EEH N RS A RIS - BAGEEE
SN R EESEH  ATARIATL - B EE RN E 2T
ZEES - Alae 28 E S SwEEOGTRRAVEE B RSz - R AIHSE
B e BT S A H o B TE R P i S A E R B R A RZ -
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FEEGEPERSIERER | RIS ES LA S R
ERREESE > HEgAgHNESEEREREEZAEIT (approach)
Th (F: SEEES) % (avoidance) 175 (H @ G 2k
WA ? AR R T g 53~ E (discomfort) Y.L EH
B2 > By T R RERRAY RN - I B B R 7 = Y T B

( Maio, Greenland, Bernard, & Esses, 2001 ) - #&[H-Bh3EE#ETE (attitude
polarization ; Bell & Esses, 2002) - 15 DIRREANFEEL - AT &5
fatt  ERAIEY A ERE R AT RE R R B2 R B s A 38 4
TR A B 52 A S A P A L A IR A - P e S A R T 2 SR R
Pz & (Clark, Wegener, & Fabrigar, 2008 ) - {5 R i EEEH > -
HRNZEESEAA N FREERES TEEEH ) B T EERE
A o FUETZE AT » SO e 5 3 HN A RS - Rl R B R 2 B i
ERES o I o B ST 7 RN S I 15 s 1 5 A R R
Ty SRS HERERTEa T -

ARSI BRET AV 26 = (8 S RE By 30 1 15 R A R 25 AR A 1T By B
AT RANTEN E R B A R - mEEF R DB RWAERE (affect
primacy hypothesis ) 5% {EFRFEF L MERE FERFNIZE (Zajonc
& Markus, 1982) - F R LB RUS MELLERAIS FERIE - [FIRF 175 ELiD
HIE R Z ) (activated) - HE[MEAFH(EEAEFE (Lavine et al.,
1998) - {H Lavine et al. (1998 ) 3 5y |57 RE 5 & S 1% B0 G RR »
TRRIE NI Y Fr 2 B R TR - BRGSO A 534
[EIBH At P 2T 3 BRI TG IERER bR T 0] ARG AR S T A -
] DU T Ry R B A - A ITE B (R aZ i 7eARES - R 1T REY
R AT A > MIRREE BRI - ] DASHER B R 6 R Bl
ATAT Ry AR - AT Ry B R 46 BLUACEE (primitive 5 Losco & Epstein,
1977 ; Townsend & Busemeyer, 1989) - [RS8 T R » HEWILA
R G EE -

AR FE LSRR & &R E— ] — A &R E T Rl oAk e
AR IR AV RS - % E LA BCERY = T RHEE - BEARCR (N
=2,000) HEMRRME - oERETEESRIERENESHIEEER
ORI R I, [EIH AR B o A4S SR SR A R - BRI S

=
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AHRERA = © Bt AU SRR - B R R A e A
B BRI TS % T B AT ZE A RE S RIE © H - AR E Stk
ne i M RR WY S R BT 1T RV R T IR R EE M
BT R BT STAVEINE © fi% - AWIFRIE(R T IR R UERER ) 0 I
FRAT By 2 AR B AT 1 () & S B L ASUR - B S > AU 17—
118128 2% B 15 SRR R Y £ - e RS LB R MIES 58
T SRR RY 2 T AR - IR R TR IR TR S B b ST A
B REFE AR BR B Em A A P2 L B A R -

Al ~ SRR EL R
— o EERRE
(—) SIRBENEHE

BEOHEE R ER R " SR ZEEEY 008
fiEil=] ;  (psychological tendency that is expressed by evaluating a particular
entity with some degree of favor or disfavor ; Eagly & Chaiken, 1993:1) -
BErE Fe BOEREIE R — (&% (bi-polar) HYMED: > JREIAFIE—{E
YIRS N2 EE - B2 EPIRTFARE - 280 - AEEERE
FERERL - IR R AFIR—(E S0 IE S B e e T LU
[EFFAE > H O IL A fHE R (Kaplan, 1972 5 Scott, 1968) - [E]HF
EHE R EEEERERE 'R EEAE Y T FET B TSR E
iE WA [E 1T (Priester & Petty, 2001) - BRA&IE > A& HIIRRE/E
NEETRERE (ambivalent) o & FHI AEEE MR (indifferent ; Kaplan,
1972) - [EAEERRAVREE & RAVEFE F R REE e R E L E -

BEPIFTHRAMHNRZEY) - HE RS S SRS
[ o Mty sV —REE (univalent attitudes) - #BEBIFTEIR
NP — b 5 [E A A\ EAH A, - HE A Re iR R
BIHATEACRE - BRI SZARR » Jerity B LR - BIRTTE BEERR
(Chang, 2012 ; Priester & Petty, 2001 ) -~ [T ABLZH&RSL > B EWFFT
tE IR AFTEI — L0t - BIAER(RRE an > FRRSUS R i AZBEEERR
W RE IR EEHERE (Chang, 2011 ; Clark et al., 2008 ; Nordgren, van
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Harreveld, & van der Pligt, 2006 ; Priester & Petty, 2001 ) - ABFFEA
Heam - AN ESEZ AT SRS -

FH TR MRl R EEEN—(EEZEE M (Kaplan, 1972;
Scott, 1968) » AT & EHIMHFCIR IR 1k > — H F] 90 A1) 1A & 5y
BB NEHS B AVE N o R E SRR HAN R E M AR
Al P W B2 MU ERET - BT 9T 3% R S B RR 58 & (strength 5
Armitage & Conner, 2000 ) -~ BEfEfRIF (extremity ; Thompson, Zanna, &
Griffin, 1995) HAREEEREE M (certainty 5 Gross, Holtz, & Miller, 1995)
ZH 2 & MG o TEMATRSHE SR SR E ST
RE B [igE fiA [ RE R EE ZE Y TR IR (Jewell, 2003 ; Priester, Petty, & Park,
2007) o H P PRAIBIE RUHY R — Bt Ry E A AR S AV P RE IR
Z—‘ o

() 2R LA kI 2 s

Jonas, Broemer, & Diehl (2000) 38 Fs75 — iR & B e e 5 fe e
HIEA 5 85 —TE IR R HIE 5L (cognitive ambivalence ) » JRE[IA A
HNFIEEYA EEIFERA (Bl EIROREE o] freE Bk (E R
) BRI IE VR, (affective ambivalence ) - EH5 A%
NEIESEYEF R R AV E RS (0 - mrsk) 5 =R A
BRI B R 2 (cognitive and affective ambivalence ) » Y43 Fy i
R —BRERS ERERIF A& (F1a - Zrye 1 EmkE) o
S RE R A EEEF A KR (Fla - EERHE > HREZE) -
R Maio et al. (2000) FY43 8 - mi RIS T Rl o7 B I
(intracomponent ambivalence ) - 55 = faE AR N Sl T Bl oy T EE IR |
(intercomponent ambivalence ) ° 5 =FHE R R AW SE A0 LR A EE IR
A PHESRE > AMREERS ES —TAEARSRE (&
mEREL) - (H—J5mE R DRt R s E A E B E FE AR (IR
H) o FTEARVEE R RE IR -

RS S B S5 Y JRUAHT (ad perception ) BH G [ 2f¢ fy 52 5L B B 5
FLATEN - A2 ERESEH X LavEEE TS & (Fa -
Andrews, 1989 : Pollay & Mittal, 1993) - {H A ZHFFEE(E A& R EL

2
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FUETIRER » AR (BB XAEHRET - 1EE NETORE - 1
B ZEE RS S84 H s R i 2 R Y B S R 7]+ ZE SR TRt 3 BN
B PP B o 1 DR R T B L A [ T e o T S e LR 0 AR EEE
JEE > BilA Y JAZEHN(Z5% (Aaker & Bruzzone, 1981 ; Aaker
& Stayman, 1990 ; Moldovan, 1985 ; Schlinger, 1979 ; Wells, Leavitt, &
McConville, 1971) -

e A8 Lo FHAR ST ST ¥ e 2 R 2% B AT A RV B S E ) 0 B
TR S TE - BT R] DL B S (s STy B 2 AT ) -
TEERE TR (B0 BEERAREENE (entertaining ) BU{RIFT
Camusing) ) - "fEEE , (G0 @ BEESARIE Ciritating) ) - DUk T&
AR, (FEREEEREAMVEN - EEEEREETAER) -
& SRR ZE RSB PRS2 R T (2 & R R e e Y RS it oy
S AGERIR A - T AR - Al S 4 B i = {8 1 e B IR AT
Ry BT B B S A RN - S B R SRR E R R (

Ducoffe, 1995 ; Shavitt, Lowrey, & Haefner, 1998 ) -

BiEESE A8 R A FT R & 70 8 S R Ry R R BB R R > AR FEel R
SR I B SR - BN B RS XS - HEE B RA
[ZHE - So—T5a - BHERDHEEN S » B fUATMHEENAE M

Eill - ANESABRAVE R - AIFIATL - AT EEIRS NEY) -
iiE%ﬁﬂ%f%%#?%%ﬂETgEUEEEQFQ%D KHZE AR - 2EEEXR
SR ER - TEERESREN  S—TEEaEERE » M
[ AP E TR I B R R YRR -
fBak— @ BB R BT & 1 RS A I Y EL B = i 1B R i —

ELEIELHT -

R B L L T R 1

AtseiE— D HEERE - EHEE - THESESRAN > 55—
FHRGREERE > EEFERAMAERERAEL T > BB EE
SRR T AR ELTE -
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(—) BEEBHER 21T 2 Rm

EERTET R BN > NRERESAREREESEEN  —H
EEA VI E R o H i B PR B B s KD L @l - JREIA
A2 FEfgEESEEN - MEwet s E SR (reached) - {EIL
BT BEEENEE Y BREE DESHEES - BEHETER
Ky T BIEERRER AU P A T DR B EOR D B S BERE R TT £ (all actions
by media users that differentially reduce their exposure to ad content ;
Speck & Elliott, 1997: 61) - B REE T By o] LUE A BRI TR -
BFE  SRAITTR (B EERREHCRNEE MBI M ER) 2T
R0 (e > BlAEspkE © Speck & Elliott, 1997) o AGHFERIERAR
S BT Ry R AN LS HYRF RN E] - BTSRRIV R A T Ry IR
HNIMAE - fEERE D » G RE RAVERE T2 e ES
FE R DIE A B N B i By vl e - fERR 7y - 2 ke E
Ryl RS TT5

el B AT S R A A T S+ 73 & 8 © Cronin (1995) HY#EH &2
o= ERTER G E R E S NREe A ENESZ =7
— > Danaher (1995) HYUZ {7 & 57 7 B Eastman & Newton (1995) i
oy i th BURED H RAE IR E RN B E SO N E S - /£ FEE
BTy ERIERAA A G RERERENEERNAH
i (Newspaper Association of America, 1995) - {F 44 % &4y » Cho &
Cheon (2004 ) 30 5B & H (8 RIS - FIE AT e

B ERG M A (banner blindness ) ©

BENTE — A R RS HES A R A FRRHEE
SRR T Ry - MM BRI EE ARG - AlEr iy = E S
FARELT By o 140 > Speck & Elliott (1997) HYBFZERIR » HRITERES
BEEAH  gEEFERELFREESIRET R FEE > SRR E
FEERAR - WEER R HE SR TR A ERTE
MBS EEREE (annoying ) - HI &y B2 1 il HC B8 10 & 5 HU R (T
B o Kelly, Kerr, & Drennan (2010) 55484 DI R E - ERERE (social
network sites ) FRYEE SRR T RIS - SIHEETETCE B RS By
B REENR - FEREPCAEREE R E © [FFF Cronin (1995) &3
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TR S AR T HEE IR R EES - MEfMAES Bt
BEURARET T Ry ME T2 B N BT o o5 B — e P R T D SR R

AR R » (T RERERR THESN - BABYT (Marsh, Ambady,
& Kleck, 2005) - [FlfEH - & RITER A B 50 - bR T RURT R st
A AREAGITRER - —JTH > EEEREIEAER T > 17 R
TEEEGSBGEANE © 55— 07 > B BTSSR p Bt e K
BT RS 2 B R - RIS AE = 2 i BaliE -

(B AR P At - KBRSy B EE R B S AV RE R A8l > A
R LR AR ST - T RN S LET RR - ARIEE S Sy R R
FEHIRRE R > HESENGENER (EfEESRRET A E ST
115 40far > AILE—{E E AR ARG HIFTRE -

() i e i il 2 GHURE L ) %

VBT RN RS T e A A N EA.O S (Monteith,
1996) » PERF AP S E% F R B HIA% S SR PR (R A 3 R« Hop— (B
iR EE L - JRRIEE R E M R AR . EREEREDUIE
IEECE AR - RIERE SRR T - [FIG AR 2 S B P e A Y A
5] DL > & (K ( Armitage & Conner, 2000 ; Bell & Esses, 2002) ° R
o R RE R R s N W) - SBYEGEE - VAV - (5140 Bell
& Esses (2002) ELEHAFE RO ZE AT 2l g R HRE
FIRE R RV IEE &R ECE &R 12 AR 1R A B A [ RE Y (R
EEEPR AR ZE - H A 2 52 0 Armitage & Conner

(2000) HYRHFERIRENMEASER B A B RS Z s s 52 2
HEERARER BN IR &2 - DI - Hodson, Maio, & Esses (2001 )
P e R S B B S S A A AT R B RE T -

WA A S e A B R M I & A (EE NS
TR B E AR MBSO SRR R R AR
FEAE - PR RITE R & i ARG L ANME ORI REERZ - 1
GHE BRI (systematic mode ) HYEEHEEIE (Jonas,
Diehl, & Bromer, 1997 ;: Maio, Bell, & Esses, 1996 ) o Nz A Huf2EE
IR TR G iy NYIECERY) - B AR E A DAY - BBHmE -
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LR EERR 355 A Py A PIERHU AU UHIFERE - Maio et al. (1996) HY
BHEEUR B AT R IR E D BURE A 4 S A S R R
S 2 Flasamah iR & - MIEsgamBiHR 2 | 5 AT LRI RRE
B0 - omygsmE AN G A E RAYREE o [FIBEH > Jonas et al. (1997)
SEFRE N\ PIR0 R T R o [ R 08 LE T o MR B S R MR
P anEE A R - BRI B CAVRREE R S R A EE R > 1
G ELR e B - ATt L RR A 54 e S AV T I o R T R
R - R 7R AR UK YR RS -

PR B BT IR SERIFE ) - BRI A A — & & EECE AV E N
Vi BB o 1 E % e B R ERUE A REF [ (R A 3 (Clark et al,
2008) : JRENFE S e EREE BN LT Ry T DA R B YA R -
ZAIM » Clark et al. f5HACIRFT ARV ENL A EE > Z AT LUEB 28 &
Ay R B A O R <5 7H 2SRy S P R R 1T & 0 A R -
R BIRE RS I G B LETT o Clark et al. (2008) HIBFZERIETRE A
BN FIHEY A SRR SR - N g B BLF RS — SV E AR
S ER BN o Y B AR A AV R - RO R &
BB - B SN NE TN Ryl & B R At e (L e I
A OB B -

[FEIfHE > AT FE RS 5B R TR SRR S A 15 REE R
e RGsZ - LR s P B S R o sl E S A
S R L E AR YA 2 SR T RE B S HE (activate) BEITHYA
R NI E S - MRS - S A Ay e - AR
s B = i o IR ALS - HAEBT s (Haipia B
BERS)  HEBEIT AR (SEERSHVEEAR: 25E 1) -
fease— : 1B RGER A S & I (A 2 B R B IR Ay R S A 1Ty © M RRE

fERnE - BB ENEEAIAS -

B =« T RGEE A & & (e s B SRR AV R S AT T Ry MR

S

RRBARER LR R EERTNESRBERBIITA 79

W 05-3E.indd 79 2014/6/19 T 08:35:17 (




(R &

T 3% v

Ji & BGEE RLEAT B

R e

B koA s MRS [

Bx A

| AR REHEE

=~ AT R 2 FL SR SR 30 i 1 S B 17 kA e S A St

590 FE S Ry B0 H1 B 175 IR i 1] P A R ( Breckler & Wiggins, 1989
Zanna & Rempel, 1988) - {HAEAR[ENEEET » sRAIELE R AR EH
BATT TR AAEIE (Lavine etal., 1998) < {5 R4 EET (Affect
Primacy Hypothesis) R[I57 Fs 75 1515 5L S & o] DUB IL s #d /1 2 4k - B
Fe TR FIHY S - i 4 BLRR IS 7 AR TR E MR 228 (Zajonc, 1980,
1984 ; Zajonc & Markus, 1982) - Lavine et al. (1998) =¥ &% B¢ 46
REF RN =EREA B BEU EELER RN - &0H MBI R
e — e EY) > AR HA B R E ¢ H > HNEATE » HE
Rz E L EY) 5tk 15U FEEGR AL S 5w B -
HReHhEE L -

Lavine et al. (1998 ) $E H 5% 1 B 175 J8l B I e (B & S 1% BRI 46 2
5o B NI BV HIFr o0 FELE EAY R R0 - B R AR BT
BT S S el A - IREIH RS B a R » M - & AT
YR PERN BB RIS T — EY 17 RN B0 01 [ s R S TEUMI R s B
1T Ry JRBNERIE RIAA R o (ST 5356 1980 & 1992 PURAE%HE K
EENVERHETT o BREE TG -

[EfEHY - AR B ERER R T BENE A g L EES
FHRRAT RV R 5 thAh - ABHZEEfH Lavine et al. (1998) HYBHSE - $2
ERT Ry P AR 26 B0 20T [ () B R I IR AR R, » i R PRET AR A B 2T
TRV - LT R B S FER Ry TR 2R - H5RIEHs - M -
AT T Py RS > {HER FF A (Losco & Epstein, 1977 ; Townsend &
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Busemeyer, 1989) » E235 DA AR A 1T RS dR0@s 0T 17 B 5 Ry AN BE

BB EAIAE S B AT BT R AT Ry SURR - A ST S R AR ‘*EIE'ZEI’J

SRR - BREE T RE RG] LEE S FAE R ARRE T R

B B TREME R £ 2 G IR T Ay bt AT

JEGEPAS ] BEE PRUM B 5 AR BRI AR AT T By » AR RCHE > B39 e S5 AR BRI Y

AT Ry o RS IRCE SRR G IR TREIELEF 55 T A B SR AR A5

HHEE ITH%“““%?E@JE¢7FEE%E’J% JT{T Ry ©

fERasY « fiksm 15 RNER M E N = 8 - (A 55 RUE mRYRHAE Y T S
ﬁﬁﬁh AREEHITENT T8 K [ HREAS A o

fRease e - G 15 RNEE A IS = K - 1 JRN T i) Y ks L R T ) Y A
I_JEQ%TB? ST R ) RREEATNT -

2~ WESET R
— ~ BRI

AHISE LT R (R RO RS — I — AV R -
AR 2012 7 B 1 HZE 9 A 10 HREHET - SRR -

T S R BT S A BT HY R AR I > AT BRI ~ S5 - ik
HEEZRSE (2013) o DUNMESHEE R E R ke i -

L filERR R
(—) RHi

AHEREUEEME TR/ U L EZ P ERBER (RE 83
12 H 31 HEIFTtH A ) Rbioehise -

(=) HhERE
Kéﬁﬁuégiﬁj@f'%; BRHE Pl %4 (sampling frame ) » F]
57 JE R = S B A (probability proportional to size, PPS) #ifiH

EGUESE EB%%EEM&*M?&F?#DT P MR AOEE ~ BEREE - 65 5%
PAEANCTESTEE ~ 15 ~ 64 R AT E 73EE ~ TR AT E 3 EE ~ p3E
BRSE AT S EEEEARREE IR - & E B A0sH T RN - R SRININ S
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(2013) AYRBA > " IEShBERY > Jest BB EATA I AN &
H OB T B oy Al 2 N8 WAES 7 g P R A # %
A —EBH AT » HAR > EE—EmES > HRAO
B2 ZEARIFIEMEL (systematic sampling ) 7 Z &t il L — & #
HEVRE  82f& > FERTHCH B AR B R DLF IR B A AL — e B
HEvZahlEz - 5 GRS - 2013 = 38) -

(=) fEEA1RETE

FEFT A Z 5% 5ea0t& - RIFIF B FriEfdt 2 100 & 11 55y
AT RHEI TR AR MERE (goodness of fit) » DIEAZHh A
AE AN DR S B e B0 — 20 e T H B (D) MEHT > (2)
il > (3) bl x MERI=2740 > MR E R 2 A BAHEE — 2y -
dhiR R e SRR 1 -

(P9) #EERAH
KT EE PR EEHI L 4,750 % > FHET5E K 2,000 77 B S5E K
2,000 {77 - SEROY BEATHIEAE > 525y 42.1% -

= SR e R
(—) A8
BREFELHMER] - BRI EERME R 8RS A (Fa:
Wolburg & Pokrywcezynski, 2001 ) - [E]H 48 FhF 5T 38 PR AR 40 & L 2 2| 3
ERIEET Ry (9140 © Speck & Elliott, 1997) » (RILAE M7 - R 4F
LHER (B4 1 204 2) g9AZL T (multiple regression )
oo B AELEEN oy 0 2N E W S AR AR ISR R E R R Ry N
fEF& & > 7Rl R 1 (19 ~20 5% 0 154.5%) ~2 (21 ~29 3% > (&
26.7%) ~3 (31 ~395% »1523.2%) ~4 (41 ~495% » 5 18.1%) ~5 (51
~ 59 5% > 1 16.0%) Bl6 (60 pELL b - 15 11.6%) - JREE{EBS @ F
LCHOK -
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=1 BARERMRE

G Eéﬁ% HIUPEA,  pvalue

&5t 18,105,293 2,000 2,000 2,000
5 8,994,550 993.58 994 964

451 0.180
B8 9,110,743 1,006.42 1,006 1,036
18 ~19 5% 644,165 71.16 71 80
20 ~ 29 % 3,388,566 374.32 375 404
30 ~39 5% 3,864,111 426.85 427 416

o 0.380
40 ~ 49 3% 3,749,744 414.22 414 409
50 ~ 59 5% 3,404,878 376.12 376 377
60 FELL 3,053,829 337.34 337 314
518 ~20 3% 334,918 37.00 37 37
5H20~29 5% 1,735,615 191.72 192 204
530 ~39 5% 1,920,562 212.15 212 199
B 40 ~ 49 5% 1,871,726 206.76 207 184
B 50 ~59 5% 1,682,529 185.86 186 174

P 560 ~79 5% 1,449,200 160.09 160 166 0.131
218 ~20 5% 309,247 34.16 34 43
%20 ~ 29 5% 1,652,951 182.59 183 200
%30 ~39 5% 1,943,549 214.69 215 217
%740 ~ 49 5% 1,878,018 207.46 207 225
%250 ~ 59 5% 1,722,349 190.26 190 203
%260 ~79 5% 1,604,629 177.26 177 148

EEIR | (AENEREENER - ME N EEHERTEE)  RHE - BTE 8

&8~ HES 0 2013 53-74o

() B AR

B RS AR, — s T HMEE AR - CEEE
RS, () o B fEE TEEAST SRR, -
BRI S5 Ducoffe (1995) » AR BEEE & IAHRE (Pearson’s
r=-0.06,p<0.05) » FRULIKFEE— BRI L SR TIENISETLY  SYUATEs -
BT RS A AT - e S R B TS R 2 -

(=) B HIEEA
%8530, (Ducoffe, 1995 + Soh, Reid, & King, 2009) - E#5%2
FIFHSE A=A - — R " SEREREARE - HEnNE - REEE

?r\i
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=2 * R EREE R RS G S E AKX DLk

1% RGEAS HE EEAEE AEE TS [ IEEEE
SERIORE R E T - e (HE 14 160 444 1068 314
BERE SR EEf 0.7 % 80% 222% 534% 157%
SERGEIRERE B A 42 416 593 845 104
%7 o RS EEE L1 2.1% 208% 297% 423%  52%

FHIFEAS HE JEEAEE AEE HE FEE IREEE
HHEECERREE > wam  (EE# 39 522 630 762 47
= BEEEEEEAN ELf51 2.0% 261% 315% 381%  24%
=EAOREIREY > EaiE ([J8 20 221 458 1210 91
BEETHIRE L E AR R 1.0 % 11.1% 229%  60.5% 4.6 %
SMTERES > mEE  EE 35 398 487 1018 62

A SERESRANRE 1.8 % 199% 244% 509 % 3.1 %

ERARN, ~ THEHEEAEE  EEREERER, BT
FEFEAEE  EEREE S EEREMEAVERE ,  (Cronbach’s alpha
=0.71) -~ SyAfTHFRELE = RENNEE S > S Bs AR Ee MRS Ry 1
H - ZHE S BEHBER B R RR L -

(Y ) 155 Rk 2 0
¥ H Griffin 1Y/ = (Thompson et al., 1995 ; HF£ 3) » [HERIE
EEAFEA (rErsaEr ) Bt AEoELIER (D8
ATETE) B -

(1) BEEBETT R
Dl—(BREE AR 2 i B R ST R " BAEEAEE

—fRHER - EEEERE 7,

(/) BEE&BUETT 2%

%% Speck & Elliott (1997) » A2 L = (EREIE AR IE A Z 350
BEEEIT R 0 T EE LERESR REEEEREE? ) - TR
A EHEIRESER > MEPOA N EIVRSE 2 ) B T 4R E IS
e B R ENFERE ? | (Cronbach’s alpha = 0.77) - & KB K
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2 3 © Ll Griffin’s Formula (P + N)/2 — 4P — N%* ARG E HAR 4015

REIIEE
- WOAl 1° 2 3 4 5
1° 1 5 0 -5 -1
2 5 2.0 1.5¢ 1.0 5
3 0 1.5 3.0 2.5 2
4 5 1.0 2.5 4.0 35
5 -1 5 2 3.5 5

i aEREARNH S PAREEMESE  NAKREETED R - BRAANTERIEIRA
AR : (RBHED + BREAD) 2 - %RHED - BRED ¥ " REFTERERER
RE#1 GFEARRR) 25 GEERR)  FAL28#E - B EES - © BRET
ReEmBER  RER ] CEERAR) 215 GFERR) A2 s - BREHERE -
CRARM LS ERERBENA AP BANEERA 1F 43 MAERR 12
5E > AR 2.5 FRBRABANLEESED RPIE  SRNER 25 EREER
RBAEL OFRRERE) - BN 2.5 EREBRBAEL

BRRERERE 1 (FAURIEARIZAT) B4 (IR 5258 R
AR TR R « AW7E DUz fIRE Y = RE R R4 (R e Al we o1
HE) 1FRREEERIHTHIEGE -

B~ WETeRs SR EL 5
— ~ FARS

BENS @ RA4BTEHERSOLLA (HERESIEERE)
i 26.7% » A ZEEREESHILLE] (EZEERESGEEERE) 5 42.0% -
AT Rl o > ST EEAR - SRAREMEEE S HRET R BEL
0 o7 BiE 23.9% 0 37.0% B 55.2% » H o QEER B & BT R i By
A o

MR BRI R RN E - A E B i Chisolar B e T R A s
& EERFBITIT R (155 73 HY scale) 8k 1 53 % 4 73 |7 scale »
BATA] LSRR BT T B I E B 2.24 (FEREAET 0.75) BHERAR
BT Bl P ME 3.31 (RE#EE B 0.55) 0 ¢ (1999) = 48.67 > p < 0.01 >
ERENEIB R — I N B S AR R T R B M S R T R
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& 4 BEITREREIT RN RE SR

HATTT Ry HE EEAREE AEE s FEE  JEEEE N
FHEEERAER - (@ 118 722 627 496 37 2,000
— R IRER  mE
BB 9 B 5.9% 361% 314% 248% 19%  100%

B TRy B fReR R/ A & NA
B EERES (Ey 18 157 1266 453 NA 1,894
B REEan
SESE R 2 ERl! 1.0% 83% 668% 239% NA 100 %
WA BB S - (Eg 19 143 837 586 NA 1,585
fReE BN E 0
SER I © S| 12 % 9.0% 52.8% 37.0% NA 100 %
s FHIERES 0 (mEg 8 125 488 764 NA 1,385
S =0 % =
SEZE 1 2 EL 5] 0.6 % 9.0% 352% 552% NA 100 %

(2.5) »¢(1999)=15.19 > p <0.01 ; [TIHLET BHYFEME (3.31) HIE
A RS RS » £ (1999) =76.55 » p<0.01 -
ptoh > FEEIEENAER RS E RS

o fBER e

RS — B0 I B 5 10215 R A R Y EL 3 = A 1B SRR A — X
HIEER © AR9E Griffin BV ARG E HAVIBEGEE R 5 87 -1 81 4.42
] ST 245 - EIRFEREAERERT IR 2.50 5 64.50% » [
IEZRE SR 2.50 {5 35.40% © Ky T ARl Eae — @ B SLEREL 64.60% /2
BERY 35.40% » 4558 Fy8E% (one-sided binomial test with p < 0.01) >
HAR LS 64.60% B EEEEHIEE (50%) » GRWBEE > Y (LN

&5 EERMFAE  BEERFE  BEBLTARESHETAM
BMERA1E
BERARGE  EEWEGHE  BE@ETE  RERETE
B AE 1

[ T R -0.34%% 1

ST B 0.36%* -0.49%* 1

[ SR T Ry 0.04 0.22%* -0.22%* 1
1 p (A
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=2,000) = 169.36 > p < 0.01 ° [F]HF B2 5 ST HCIS o B 57 B e 5
AHAY R AR EEREE > 4 '(1, N =2000) = 0.01 > p =0.93 - L4} > BFZEL
SSRGS (&) 1 PEE R 3.24 » EHE SN 3 (EFTEEEARE
B 0 0(1999) =22.54 > p <0.01 - FEIFRFFLEIRHG (IR ) HYFH{E R
334 EE SN 3 (EATEEERERE) » €(1999) = 16.73 > p < 0.01 -
TREIEEEEM S - BB8RN—HHEEESREE  — a3 EGES
RACE & -

R B 1 v 17 TR 0 6T B 1 o T ) o B 5 el R Y f o b o 5 I
EEAE > RISEENEERS o B TEERTHAMR » F42
FIRRANE R I - W8 BRSNS RS R A - s =4 0 43Rk -
RIS IE R ~ 1B RS A PR AL B E R A > AR T IEACERER |

(orthogonal contrasts) 2K 2 » 43l Fy T IEACEEERAH— (T 8RAIS
MERG  dmks 1, TIBEE AR by -1 TIBEGERSRA &Ry 0)
Bl UIEACEEEAH = ) ( TRRANSEIMBEL ) Ay 0.5 0 TIEREAEIAD
ks 0.5, T IERVERERA ) 4Rk -1) - BERS SRR - FrA TR
SEEIAY VIF /NA 1.15 H tolerance KA 0.87 » A EG fE H45 MR R RE -
B0 o b4 SR AT B (1) BRI AR FE IE ) H B M Pl " e, (B
=0.13> p <0.01) - P& SIFRHEEE W HER © Q) AR MR
GRS (f=-0.12>p<0.01) ; MEAIHIELE ST Rk (2
RBFE6) 5 (3) T IEALI— ) MEEREUR T IEE LA S 7 & E
B HEUET Rk T el RS ERRAE ) KR (B=-015p
<0.01) ; "IEACHREE | BGESREUR T IEEE A A R S
HEE SRR i A R AE A (B=0.12> p<0.01) -

e e BRI g g & M B R E R ESET T, (&
BERES) (2K BEEEEAE  GASEERS - EiRITEE
BUR - FrA RIS VIF /NiA 1.15 H tolerance A JA 0.87 » PR Al
LA IR o PEAL > SPITEER BT - (1) BEEAE RS & ) B HTH
HEEERSIERE (B=-0.09>p<0.01) » ZTEEE= 5 (2) FRFFE
CHARRAEHERES (f=-012°p<001) ; ZEXEBE4EEHE
L (B=0.06>p<0.01) ; (3) fFERAHIEACELEER Y - T IEAC R — |
HGERETR T EHRA SR AEERE - BT A " AmiER
SR IEHZAIE o Form (f=043 2 p<0.01) -
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=6 Ry —ERE = AIRERR

SR
R (R ) T (Ree=)
AR’ Vi AR’ B
TEHIEEE,
Step 1 0.02%* 0.02%*
Fii -0.12%* 12wk
PR -0.02 0.06%*
Step 2 0.04%* 0.18%*
15 R R I 0.13%* -0.08**
T BRI S (R o 4 1° -0.15%%* 0.43%*
175 BER AR A 534 2 0.12%%* -0.04
Total R® 0.06%* 0.20%*
N 2,000 2,000

F ARSI pRIEEMEY - " EXEEBA—  RAERERA 1 (N=1,032) » BR
BRBH A -1 (N=750) - BERERBENAEO0 (N=218)  EXLEMET  BRASH
BERA 0.5 (N=1,032) BRERBEAAE05 (N=750)  BRENRBHAE-1 (N=
218) -

#p < 0.05, **p < 0.01

TR PO H i e 175 TR0 e B B = (K - 15 BN ] Ay T F R SR
) A T DU TROHI T B B T By, o BRI AE SR E A 15 R
2l (f=021>p<0.01) FEEHTEMN " EEEFE T, SURIFHERY
TR R (B=0.01p=0.60) - fipTaEREeEyE > FhHHE
—HEHE—F  HifREREHEE > wEERUHEE -2 (2R
#=7) -

TR R e - fam 15 BER A B I S - 5 RN AT =) A A B
SR R REAL AT DUEE TN T SR T Ry, - BRI IS REURTE
BEHE (B=-0.41> p<0.01) BLRAIFHE (B=022> p<0.01) WEE
HEWTEN T EEETT R, - S e > R EEE
B3 HIRRGEREMEE - ol T TEIA—2 -
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xR 7 RERUEREAMGERR
IR —— S (fELr)
FiA EE EmE—" B
AR’ s AR’ Y AR’ B AR’ Y
TEHIEEE,
Step 1 0.02%+ 0.03%* 0.02% 0.01
s 0.12%* ~17%E -0.12* -0.10
PR 0.02 -0.01 -0.02 -0.02
Step 2 0.04%* 0.03%* 0.03%* 0.04%*
B RIETAL 0.21%* 0.17%% 0.16%* 0.15%*
SUHIEEE 0.01 -0.01 -0.08 -0.10
Total R? 0.06%* 0.05%* 0.04%* 0.05%*
N 2,000 1,290 343 346
BT — SR (BEL )
FE k53 EfHE— B
AR B AR B AR B AR’ B
TR
Step 1 02 0.01%* 0.01 0.03%*
T -0.12%% -0.01 0.03 -0.09
MER 0.06%* 0.03 -0.01 0.16%*
Step 2 27% 0.15%* 0.047%* 0.16%*
15 S -0.41%% -0.37%* -0.16%* -0.36%*
SEfE 0.22%* 0.16%* 0.16%* 0.24%%
Total R? 29% 0.16%* 0.04%* 0.19%*
N 2,000 1,290 343 346
HOUERARTARE S MULEE C ETHE—AXR=SHRE 25 MUTE - BRA (EA)

BB (IEM) MBI EEN3 -

E5R (IEM) fnAa

fh ~ w5 R ELE G

CEEB-RAR=DEE25UTE
BRI 3 o ARIEPH B RRELERE -

BRA (IEm)

— W REBUE H

AT KR AR BRI S RO ERRH
B SHRRUIE(T A R - SRS TS ERBEE T
& TEBCENS , MO ISR AR, L A
B E SN EREREE W B M EER R

AR St TR > IRAREAERE A R AR B L oy BR AR AR o JU

?r\i
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T] 23R B B S LA Y PRI AR - TR B S A BRI s - &%
BB AR B A SR = 2R RS (0 B BB - BESR AR P T R i ik
R R REEFER I EERES NS - REEE b Hav
HITT By » R _EHETTRE Ry T &R EE T Eb R bR E IR AN A MRV ENRS -
BT » BA R EENHAES - MEEGR - FEER
SEAEL ] Ry H Y o [SIHF I FREH RS S o) I B - [RI 75 T RE AR A BE i B
T R AR

BEAN - ABHIE S ER R A A B S R A RN © A
7% TS BRI AR B AR T R S R AV Iy » ST R R
EHYIB GG ELR A RS - S E R I8R5 8 — 7 | FE R FE
FEEZEABEREE BN T S— it EEESIA FES GE
NEEE] DI &N - ¢ Griffin YA S5 = 2 8L F
HY R R B S B B 1A 15 B A R iy R T IR B B S EaT
R o (CEERCREE R ATS - AT DUSE Ry B R s R 4 HH Be P B 1 B
ENEIERCZ - FR [ sE R B EE S G 5L H SR RE T K R FE 2R
HYANE - SR SRR A L RR S 3 - R AR s i E SR T
B R A R S8ATT Ry o

PRIt Ah » i@ AT PR R E BLa AL B SR ARG S A RR T AT R B
AV R 28 2 I IR R BRSO A6 R AT FE L5 0 T AT AR
WS o AT ISR ILARMVATZE > FEH R A ER B AR RE A
BT R > A HIRE RGO © ARS8 1T Rl > SRR
IR AR RREN o BRI Y s SR S ss T B EGEY -

SR RE AT AR S [IE RS2 AYEE T - Chang (2011, 2012, 2013a,
2013b) PRETEE R RE S AT (BRI P T sEE AR V2 2 - HHRAN ST
45 SR U I A B RE ] DURE NG XY BV (G ER AR 2E AE 1Y AR R = A
RERUAR o 14 - Chang (2011) HYBFFEREIREHE & HNEYHF &
RN - ABTRAVER RS oK G iR N E DR - MR R -
Chang (2012) fEEhi&HH & 25U E 5 & B R 72 A [FIE 5 T 401
P R P MR A RS B E A R4 1 (systematic ) SCEHEME:
( motivated processing ) MY EHEEEFFEZ - Chang (2013a) AYRHFZRET
BN 2 A REEME B BB M B AR S RE S
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HINHFTEE (endorse) ZiANRE A S ZEIBR AN REZE -
[E]F Chang (2013b) %358 57 Fi A8 T B EVE RER , Aae
(affect as information) - JREAEREZERAR & EHIG - Belie Ak o DL IR RS,
HITE R HIBTTZ B (i -

PRI IE — RV E R BN S R R R R R & - AR
Fe I S AR W N RS IR T R B R 2 - b B—&
FIhA T e e B R S P im R R N B B AR SRR E AR Y B R
FE > A5 R i 7 e 22 B S R i (R SO (genre ) HY%E
ICRETE o R - S R{ETH A 2K - ANBH 287 R0 e (e 28 5 AE R T AT
HYHilE -

L WS R

A FE— I —RVER B TS > R AT EMER S
B S2EPEEHELVASEFEEEERS 8T LREEHRER
A TR FTRE R o] - DI EA B R BOR S - IEEABTIER Z A% 0
& B SAE AN & © [F]HF A — 20 B S T Y R R 1T
REEWERET  JEAD - A B SR RIS h 2 5 B LA
I R LR IRERY T AR R - (B IS L EhEs - AW seiistEE
BEEIRET > LU 28RV U RE R A R P R S Y AL T By

inm R
SN

=~ REWESE ST

KIRFEETRETES ooy 1B I TRENEE RIS R L - ZATARSS
Jonas et al. (2000) HYEHH - AWM R RAVEEEEEEN - WA
BRI > TRRIAMIEIA EIHSEY A IERN AR DU R, - B
8 AT ETREYE S R [ RS+ W& @ " Ao
B, - EEERETEVERE T - B 7 AV SRS S R BN - AT
A RE A B RV (BRLE - FRpPESRES TRE ) B TR, ) >
SEAIEEE: (RRANL - [ERFSESRE S TIRAER, B T RERE )

BRI EEST AR EESE PR -
RBARBERLE LR REERTNESRBEENITA 91
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PRILZ AP - AW AR E & S AR R el M S B A
Mt E BEATHURE T B 5 (SRR BRAIRE T Ry ) - JRB[E I = EOFI R
S EEEYEECA o AT HH A B 1 A 5 R R 25 5 225 B el B R Y
RS A B S SHE—A R REY ST - EE L - SRR e
WA T RER B R B AT BT Fy - (BRSPS -

TEARWTFT il (T R R R T R HI R I 5 =R [E] - A=
EERESIFEE (enjoy watching advertising) » 1% % 5 [ 8 & 50 HE 18
RNERE > HRAIENEELCPAERENKIIEN » MRELE
AT RE R L RTE# 5 e 38 18 B AA ST - AR 7] DAR Ry th MR
MUERE B &S AL TTRENE o BRAh - BRI B B R A feT V) 4
AT HEER N 22 (4R - LR TR SOy 3B R Ry B AR I 7y
I B BRI RGPS5 » (H ARSI FT BT A AR R H A mT sy ) o3 05 =K

TEERER R EAE T - AT PTRE S A s A & s UM i N S YR
L YN e S N b= v Dl 3153 R N S 1R i PR e R S 75
o R B R T Y A A e 22 (R DAY 2R AR BUE R ARV IR
o EEREE AT DIPRETHVELE] » BRI DA BRI - iR R A ERE SR
AL o A0 - REEE R RIRE T R R Y — T B S
XJNE s — T EDCE S ERAE RN R E KRB ENRS -
i e B B T R R B R FTRE IR D B MR AR -

BEINES  AHEERRE N Al —E#HHE T8 BR TS
DA S RE S BT Kol o) R YRR AR RR % » (RIS A o] 1R Ry R AR AR B 22 /Y
LU AT R ST (R R AV R -

92 FREEREST] - B+ HH - 2014.06

W 05-3EI.indd 92 2014/6/19 T 08:35:19 (




25EH

SROGIVE ~ BRFRE ~ PfREE - M2 (2013) - (BEHEEREERES
—HIE - KA FHITERE ) (45T ° NSC100-2420-H-004-
049-S83) - it : ITBGERFIEZE S -

Aaker, D. A., & Bruzzone, D. E. (1981). Viewer perceptions of prime-time
television advertising. Journal of Advertising Research, 21, 15-23.
Aaker, D. A., & Stayman, D. M. (1990). Measuring audience perceptions
of commercials and relating them to ad impact. Journal of Advertising

Research, 30, 7-17.

Andrews, J. C. (1989). The dimensionality of beliefs toward advertising in
general. Journal of Advertising, 18, 26-35.

Armitage, C., & Conner, M. (2000). Attitudinal ambivalence: A test of three
test hypotheses. Personality and Social Psychology Bulletin, 26, 1421-
1432.

Bell, D. W., & Esses, V. M. (2002). Ambivalence and response amplification:
A motivational perspective. Personality and Social Psychology
Bulletin, 28, 1143-1152.

Breckler, S. J. (1984). Empirical validation of affect, behavior, and cognition
as distinct components of attitude. Journal of Personality and Social
Psychology, 47, 1191-1205.

Breckler, S. J., & Wiggins, E. C. (1989). Affect versus evaluation in the
structure of attitudes. Journal of Experimental Social Psychology, 25,
253-271.

Chang, C. (2011). Feeling ambivalent about going green: Implications for
green advertising processing. Journal of Advertising, 40, 19-32.

Chang, C. (2012). Ambivalent attitudes in a communication process: An
integrated model. Human Communication Research, 38, 332-359.
Chang, C. (2013a). The influence of ambivalence toward a communication

source: Media context priming and persuasion polarization.

Communication Research. Retrieved September 28, 2013, from http://

=

BHABRELRREGERVNESRBEGOITR 93

W 05-5R I indd 93 2014/6/19 T4 08:35:19 (




crx.sagepub.com/content/early/2013/08/05/0093650213495408.
abstract

Chang, C. (2013b). Men’s and women’s responses to two-sided health
news coverage: A moderated mediation model. Journal of Health
Communication, 18, 1326-1344.

Cho, C., & Cheon, H. J. (2004). Why do people avoid advertising on the
internet? Journal of Advertising, 33, 89-97.

Clark, J. K., Wegener, D. T., & Fabrigar, L. R. (2008). Attitudinal
ambivalence and message-based persuasion: Motivated processing
of proattitudinal information and avoidance of counterattitudinal
information. Personality and Social Psychology Bulletin, 34, 565-577.

Cronin, J. J. (1995). In-home observations of commercial zapping behavior.
Journal of Current Issues and Research in Advertising, 17(2), 69-75.

Danabher, P. (1995). What happens to television ratings during commercial
breaks? Journal of Advertising Research, 35, 37-47.

Ducoffe, R. H. (1995). How consumers asses the value of advertising.
Journal of Current Issues and Research in Advertising, 17, 1-18.

Eagly, A. H., & Chaiken, S. (1993). The psychology of attitudes. Orlando,
FL: Harcourt Brace Jovanovich College.

Eastman, S. T., & Newton, G. D. (1995). Delineating grazing: Observations
of remote control use. Journal of Communication, 45, 77-95.

Gross, S. R., Holtz, R., & Miller, N. (1995). Attitude certainty. In R. E.
Petty & J. A. Krosnick (Eds.), Attitude strength: Antecedents and
consequences (pp. 247-282). Mahwah, NJ: Erlbaum.

Hodson, G., Maio, G. R., & Esses, V. M. (2001). The role of attitudinal
ambivalence in susceptibility to consensus information. Basic and
Applied Social Psychology, 23, 197-205.

Jewell, R. D. (2003). The effects of deadline pressure on attitudinal
ambivalence. Marketing Letters, 14, 83-95.

Jonas, K., Broemer, P., & Diehl, M. (2000). Attitudinal ambivalence.
European Review of Social Psychology, 11, 35-74.

W 05-5R I indd 94

94 mREEREST] - B+ HH - 2014.06

2014/6/19 T 08:35:19 (



Jonas, K., Diehl, M., & Bromer, P. (1997). Effects of attitudinal ambivalence
on information processing and attitude-intention consistency. Journal
of Experimental Social Psychology, 33, 190-210.

Kaplan, K. J. (1972). On the ambivalence-indifference problem in attitude
theory and measurement: A suggested modification of the semantic
differential technique. Psychological Bulletin, 77, 361-372.

Kelly, L., Kerr, G., & Drennan, J. (2010). Avoidance of advertising in social
networking sites: The teenage perspective. Journal of Interactive
Advertising, 10(2), 16-27.

Lavine, H., Thomsen, C. J., Zanna, M. P., & Borgida, E. (1998). On the
primacy of affect in the determination of attitudes and behavior:
The moderating role of affective-cognitive ambivalence. Journal of
Experimental Social Psychology, 34, 398-421.

Losco, J., & Epstein, S. (1977). Relative steepness of approach and
avoidance gradients as a function of magnitude and valence of
incentive. Journal of Abnormal Psychology, 86, 360-368.

Maio, G. R., Bell, D. W., & Esses, V. M. (1996). Ambivalence and
persuasion: The processing of messages about immigrant groups.
Journal of Experimental Social Psychology, 32, 513-536.

Maio, G. R., Esses, V. M., & Bell, D. W. (2000). Examining conflict between
components of attitudes: Ambivalence and inconsistency are different
constructs. Canadian Journal of Behavioral Science, 32, 71-83.

Maio, G. R., Greenland, K., Bernard, M., & Esses, V. M. (2001). Effects
of intergroup ambivalence on information processing: The role of
physiological arousal. Group Processes & Intergroup Relations, 4, 355-
372.

Marsh, A. A., Ambady, N., & Kleck, R. E. (2005). The effects of fear and
anger facial expressions on approach and avoidance-related behaviors.
Emotion, 5, 119-124.

Moldovan, S. E. (1985). Copy factors related to persuasion scores. Journal

of Advertising Research, 24, 16-22.

=

BHABERELRREERTNESRBEEOTR 95

W 05-5R I indd 95 2014/6/19 T4 08:35:19 (




Monteith, M. J. (1996). Contemporary forms of prejudice-related conflict:
In search of a nutshell. Personality and Social Psychology Bulletin, 22,
461-473.

Newspaper Association of America. (1995). Facts about newspaper 1995: A
statistical summary of the newspaper industry. New York: Newspaper
Association of America.

Nordgren, L. F., van Harreveld, F., & van der Pligt, J. (2006). Ambivalence,
discomfort, and motivated information processing. Journal of
Experimental Social Psychology, 42, 252-258.

Pollay, R. W., & Mittal, B. (1993). Here’s the beef: Factors, determinants,
and segments in consumer criticism of advertising. Journal of
Marketing, 57, 99-114.

Priester, J. R., & Petty, R. E. (2001). Extending the bases of subjective
attitudinal ambivalence: Interpersonal and intrapersonal antecedents of
evaluative tension. Journal of Personality and Social Psychology, 80,
19-34.

Priester, J. R., Petty, R. E., & Park, K. (2007). Whence univalent
ambivalence? From the anticipation of conflicting reactions. Journal of
Consumer Research, 34, 11-21.

Schlinger, M. J. (1979). A profile of responses to commercials. Journal of
Advertising Research, 19, 37-46.

Scott, W. A. (1968). Attitude measurement. In G. Lindzey & E. Aronson
(Eds.), Handbook of social psychology (Vol. 2, pp. 204-273). Reading,
MA: Addison Wesley.

Shavitt, S., Lowrey, P., & Haefner, J. (1998). Public attitudes toward
advertising: More favorable than you might think. Journal of
Advertising Research, 38(4), 7-22.

Soh, H., Reid, L. N., & King, K. W. (2009). Measuring trust in advertising:
Development and validation of the adtrust scale. Journal of Advertising,
38(2), 83-103.

96 MEEREST] - B+ HH - 2014.06

W 05-5R I indd 96 2014/6/19 T4 08:35:19 (




Speck, P. S., & Elliott, M. T. (1997). Predictors of advertising avoidance in
print and broadcast media. Journal of Advertising, 31, 61-76.

Thompson, M. M., Zanna, M. P., & Griffin, D. W. (1995). Let’s not be
indifferent about (attitudinal) ambivalence. In R. E. Petty & J. A.
Krosnick (Eds.), Attitude strength: Antecedents and consequences (pp.
361-386). Mahwah, NJ: Erlbaum.

Townsend, J. T., & Busemeyer, J. R. (1989). Approach-avoidance: Return
to dynamic decision behavior. In C. Izawa (Ed.), Current issues in
cognitive processes. The Tulane Flowerree Symposium on Cognition
(pp. 107-133). Hillsdale, NJ: Erlbaum.

Wells, W. D., Leavitt, C., & McConville, M. (1971). A reaction profile for
TV commercials. Journal of Advertising Research, 11, 11-17.

Wolburg, J., & Pokrywczynski, J. (2001). A psychographic analysis of
generation Y college students. Journal of Advertising Research, 41(5),
33-50.

Zajonc, R. B. (1980). Feeling and thinking: Preference needs no inferences.
American Psychologist, 35, 151-175.

Zajonc, R. B. (1984). On the primacy of affect. American Psychologist, 39,
117-123.

Zajonc, R. B., & Markus, H. (1982). Affective and cognitive factors in
preferences. Journal of Consumer Research, 9, 123-131.

Zanna, M. P., & Rempel, J. K. (1988). Attitudes: A new look at an old
concept. In D. Bar-Tal & A. W. Kruglanski (Eds.), The social
psychology of knowledge (pp. 315-334). Cambridge, UK: Cambridge

University Press.

W 05-5R I indd 97

=

BHRBERLELRREERTNESRBERBIITR 97

2014/6/19 T 08:35:19 (



Ambivalent Attitudes and Advertising
Avoidance Approach

Chingching Chang’

Abstract

Drawing upon ambivalent attitude literature, this study explored
attitudes toward advertising in Taiwan. This study proposes that people
generally hold ambivalent attitudes toward advertising, and their affective
evaluation and cognitive evaluation conflict. In particular, people may
perceive advertisements as simultaneously irritating (the affective
component) and informative (the cognitive component). Data from the
Taiwan Survey Database, based on nationwide face-to-face interviews with
Taiwanese people, support this proposition. Moreover, people who hold
more ambivalent attitudes tend to avoid advertisements to a greater degree
and approach advertisements to a lesser degree. Finally, this study proposes
that the avoidance and approach orientation of behavior moderates affect
primacy effects. In other words, affect primacy effects emerge only when the
probed behaviors are avoidance oriented.

Keywords: affect primacy hypothesis, Taiwan communication survey,
advertising avoidance, ambivalent attitudes
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